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Introduction

The Sitecore E-Commerce Fundamental Edition is a fully functional webshop product
that allows you to rapidly develop and deploy an end-to-end e-commerce solution..

This manual describes how marketer’s and webshop managers can utilize the
Sitecore Online Marketing Suite (OMS) in combination with the E-Commerce
Fundamental Edition to analyze the shopping behavior of customers and to assess
the overall effectiveness of your e-commerce website with the aim of increasing ROI
(return on investment).

The topics covered include analyzing webshop traffic and visitor behavior using OMS
reports, visitor profiling, setting goals, managing campaigns and creating visitor
personalization.

In this manual, we use a very basic sample webshop that sells photographic
equipment to illustrate the functionality in Sitecore E-Commerce Fundamental Edition
and Sitecore OMS. This sample site consists of just a few simple pages.

This manual contains the following chapters:

e Chapter 1 — Introduction
This is a brief description of the manual, its aims, and its intended audience.

e Chapter 2 — Analyzing Visitor Behavior
This chapter explains how to use Sitecore OMS and web forms reports with Sitecore
E-Commerce Fundamental Edition.

e Chapter 3— E-Commerce and the Online Marketing Suite
This chapter explains how you can use different features and functionality in Sitecore
OMS with Sitecore E-Commerce Fundamental Edition.

Sitecore® is a registered trademark. All other brand and product names are the property of their respective holders. The
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Analyzing Visitor Behavior

This chapter explains how to use Sitecore OMS reports with the Sitecore E-
Commerce Fundamental Edition.

OMS reports enable you to analyze the effectiveness of your e-commerce website
and track the shopping behavior of your customers.

This chapter contains the following sections:
e OMS Reports
e Web Forms Reports

e Filtering Reports

Sitecore® is a registered trademark. All other brand and product names are the property of their respective holders. The
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2.1 OMS Reports

In the Sitecore E-Commerce Fundamental Edition, you can use standard Sitecore Analytics OMS
reports to track customer behavior.

Sitecore OMS lets you track a customer’s behavior as they make their way through the shopping
process. The Latest Human Sessions report lists all visitor sessions and all pages visited during each
session. This includes all items added to the shopping cart and all purchases made by each visitor.
The session trail displays the visitor’s IP address and organization name, but individual customer
names are not included in the standard OMS reports.

2.1.1 Latest Human Sessions Report

In Sitecore Analytics, under Recent Activity, the Latest Human Sessions report gives you detailed
visitor information, a breakdown of the pages visited (the session trail), along with any information
entered on forms in your webshop.

The Session Report

A typical session report for SEFE sample pages showing visitor information and the URLs of all pages
accessed during one session:

Session

Name: IP_NOT FOUND
Country: N/A
City:
Region:
15p:

Referrer: (direct)

Date/time: 2010-08-25 15:18:10
Visit no.: 5

Page Count: 6
Duration: 00:02:52

Function:

Building Trust Call to Action Create Desire

00:00:00 £

User added 1 'S200' at 129 to the shopping cart.

User clicked item in 'Home".
00:00:06 flavouts/ecommerce/Examples/Ajax aspx/loadSublayout

Error: Profile key Beginner not found in profile Focus

Error: Profile key Amateur not found in profile Focus

Error: Profile key Semi Pro not found in profile Focus
00:00:09 /

User added 1 ‘Ever-ready Camera Case CF-D200" at 559 to the shopping cart.

00:00:12 flayouts/ecommerce/Examples/Ajax.aspx/LoadSublayout
User clicked "Checkout’

The standard visitor information displayed on the session report includes:
o Name — the name of the company or organization.
e Country — the country that the visit originated from (based on the IP address).
e ISP — the name of the visitor’s Internet Service Provider.
e Date/time — the date stamp of the visit.

e Duration — the length of time that the visit lasted.
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e Profile values — bar charts illustrating the accumulated visitor profile scores for each profile
key.

When you use SEFE with the OMS, the session report also includes useful additional information
about the customer’s shopping activities such as:

e Products viewed.

e Products added to the shopping cart.

e Stages completed in the checkout process.

e Forms accessed.

¢ Information entered into form fields.

e Changes made before submitting a form.

e Form validation error messages.
For example, when a customer adds a product to the shopping cart, this appears in the session trail. If
a customer adds a product to the shopping cart, this triggers a Sitecore page event. You can

configure your e-commerce installation to show all the page events in the session trail or decide which
ones you want to show.

Note
If you decide to display all Page Events on the Latest Human Session report, this can affect the
performance of your e-commerce website.

Analyzing E-Commerce Web Forms

When a customer completes a form on your webshop, all the form values that they enter appear in the
session report. This includes any changes they made and any validation error messages displayed
during the session.

In the following example, a visitor has selected some products and proceeded through the checkout
process. You can see the products they added to the shopping cart and all pages they accessed
during the checkout process. All the values entered by the visitor in the various forms also appear in

Sitecore® is a registered trademark. All other brand and product names are the property of their respective holders. The
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the session report, including a small change that the visitor made to the Address field.

Session

Mame: 1P_MOT_FOUND

Country:  NJA
City:
Region:
15P:

Referrer:  ([direct]

Date/time: 2010-08-25 14:46:19
2

Visitno.: 2
PageCount: 13

Duration: 00:05:45

00:00:00

00:00:04

0010238

00:04:20

00:05:41

User clicked login ik
fenfunctions/suthentication login aspr

User ciicked "Login

User ciicked "Login

Userreg@registerit login succeded.

[Create & Customer Account or Login) Form Submit

fenzspx

faitecore/eontent Examples Mome fmypams forderhistory

{anjmypazs/ordethistory/orderdatsils acpx

fenaspx
User edded 1 Ever-ready Cemers Cese CF-D200" st 549 to the shopping cert.

fiayoutsjecommerce Exampies i fLoadBubiayzut

User edded 1 Ever-ready Cemers Cese CF-D200" st 549 to the shopping cert.

favoutsiecommerce Exampies/i fLoadSublavout

User sdded 1 Ever-resy Crmers Case CF-D200" st 549 to the shopping cart.

fLoadBubiayzut

[Customes Detsils) Use s different shipping sddress. 1
[Customes Detsils) Neme:: birthday gin

[Customes Deteils) Addrezs= birthdey roed 4
[Cuztomes Detsis) Tp= 4321

[Customes Detsils} Country= Anterctica

[Customes Deteils} City=gueno
[Customes Detsils) Address= birthday road 41
[Customes Detsils} Form Submit

[Customes Detsils) Fiekd Not Compieted
[Customes Detsiis) Field Not Compieted
[Customer Detils) State=: Mississippi
[Customes Detsis} usbmit

[Cutomes Detsis) Field Not Compietad
[Cusstomes Detsils) City= Springfield
[Customes Deteils) Form Submit

fenjzhacusyt/ozymant sspx
User selected the ‘Checking Account’ payment method.
User clicked "Confirm” and confirmed the order.

{enjchackout/eonfirmation aspx

Furthermore, if a visitor completes a form incorrectly, their errors also appear in the session trail.

In the next example, a site visitor has attempted to complete the Create New Account form. This time
the visitor has not completed two required fields and has also not created a password for their new
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user account.

00:00:00

00:00:04

00:00:06 fen/Company/CreateMewAccount.aspx
User registered an User Account [Goal]
(Create New Account) Name:: Henning
(Create New Account) Address:: Plangatan 23
(Create New Account) Country:: Denmark
(Create New Account) Email:: hen@
(Create New Account) Email:: hen@hotmail.com
(Create New Account) Form Submit
(Create New Account) Field Mot Completed: You must enter a value in the Zip Code: field.
[Create New Account) Field Mot Completed: You must enter a value in the City field.
(Create New Account) Field Not Completed: You must enter a value in the Username: field.
(Create New Account) Field Out of Boundary: The Confirm Password: must have at least 6 and na
more than 256 characters.
(Create New Account) Field Not Completed: Confirm Password: must be filled in.
(Create New Account) Field Not Completed: You must enter a value in the Password: field.
(Create New Account) Field Out of Boundary: The field 'Password:" contains forbidden count of
chars.
(Create New Account) Zip Code:: 2345
(Create New Account) City: Copenhagen
(Create New Account) Form Submit
(Create New Account) Field Not Completed: You must enter a value in the Username: field.
(Create New Account) Field Out of Boundary: The Confirm Password: must have at least 6 and no
more than 256 characters.
(Create New Account) Field Not Completed: Confirm Password: must be filled in.
(Create New Account) Field Not Completed: You must enter a value in the Password: field.
(Create New Account) Field Out of Boundary: The field ‘Password:" contains forbidden count of
chars.
(Create New Account) Username:: Henning
(Create New Account) Password: : Password:
(Create New Account) Password: : Confirmation:
(Create New Account) Form Submit
(Create New Account) Invalid Field Syntax: The Password: and Confirm Password: fields must be the
same.
(Create New Account) Password: : Password:
(Create New Account) Password: : Confirmation:
(Create New Account) News Letter:: 1
(Create New Account) Form Submit

00:02:47 fen/Products.aspx
00:02:48

All the form validation error messages the visitor receives after attempting to submit the form also
appear in the session report.

(Create New Account) Form Submit

(Create New Account) Field Not Completed: You must enter a value in the Zip Code: field.
(Create New Account) Field Not Completed: You must enter a value in the City field.
(Create New Account) Field Not Completed: You must enter a value in the Username: field.

Note
If you use SEFE with the OMS and Web Forms for Marketers, this report functionality is included
without the need for any additional configuration.

If you use the OMS Marketing Center to create goals, campaigns, or visitor personalization on your e-
commerce website, when a visitor triggers an OMS event it is automatically recorded in the Session
report.

In the earlier example, the Create New Account form has a goal associated with it which is triggered
when a visitor creates a new user account and submits the form. You can also see this event
displayed in the Session report.

00:01:00 Jen/Company/CreateNewAccount.aspx
User registered an User Account [Goal]

Sitecore® is a registered trademark. All other brand and product names are the property of their respective holders. The
contents of this document are the property of Sitecore. Copyright © 2001-2011 Sitecore. All rights reserved.

Page 8 of 49



Sitecore E-Commerce Fundamental Edition 1.1 @ sitecore

Analyzing Customer Behavior

If you combine the information provided in standard Sitecore OMS reports with web forms, you have a
powerful tool to analyze the behavior of all the visitors and customers that come to your e-commerce
website.

In a typical E-Commerce and OMS session report, you can see:
e Name of visitor organization.
e Country of origin.
e Duration of the visit.
e Products viewed on the webshop.
e Products purchased.
e Forms completed.
e Goals completed.
e Campaigns.
e Update the Shopping Cart
e Empty the Shopping Cart
e Change Delivery option.
e Complete the Delivery page.

e Complete the Payment page.

Sitecore® is a registered trademark. All other brand and product names are the property of their respective holders. The
contents of this document are the property of Sitecore. Copyright © 2001-2011 Sitecore. All rights reserved.
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The following session trail contains more detailed information about the shopping behavior of a

customer during a single visitor session:

00:00:00 /
User added 1 'D200" at 2150 to the shopping cart.
00:00:06 flayouts/ecommerce/Ajax.aspriloadsublayout
oo0:00:08 JenfFunctions/ShoppingCart.aspx
User emptied the shopping cart and removed a total of 0 items.
00:00:10 Jenaspy
User added 1 '5200" at 129 to the shopping cart.
00:00:16 flayouts/ecommerce/Ajax.aspx/loadSublayout
00:00:17 len/Products.aspx
00:00:18 £
User added 1 '105mm f/2.8G AF-5 VR Micro NIKKOR ' at 23 to the shopping cart.
00:00:21 flayouts/ecommerce/Aiax.aspr/loadsublayout
User added 1 'Ever-ready Camera Case CF-D200' at 559 to the shopping cart.
00:00:22 flayouts/ecommerce/Ajax.aspriloadsublayout
00:00:25 JenfFunctions/ShoppingCart.aspx
User updated the shopping cart.
User added 2 'Ever-ready Camera Case CF-D200' at 559 to the shopping cart.
User clicked 'Continue Shopping'.
00:00:33 Jenaspy
00:00:36 JenfFunctions/CheckOutProcess/NameAndAddress.aspx
{Login) UserName: Oscar
{Login) Password:
{Login) Form Submit
00:00:47 fenfFunctions/CheckOutProcess/NameAndAddress.aspx
User clicked 'Next'.
User selected delivery alternative: 'Post Denmark'.
User clicked 'Next'. The user selected delivery option: 'Post DK, and notification option: 'Email"
‘red@ghshgs.com’.
User clicked ‘Confirm’ and confirmed the order.
User selected the 'Amazon’ payment method.
User selected the "Amazon’ payment method.
User selected the "Amazon’ payment method.
User selected the "Amazon’ payment method.
{Name and Address) Form Submit
00:01:03 JenfFunctions/CheckOutProcess/Payment.aspx
00:01:07 JenfFunctions/CheckOutProcess/Payment.aspx
00:02:35 JenfFunctions/CheckOutProcess/Confirmation.aspx
00:03:26 fenfProducts.aspx
00:03:27 i
User logged out.
00:03:30 Jen/Products.aspx

This report gives a complete breakdown of a single customer’s actions during one visit to the

webshop.
During this session the visitor:
e Added a product to the shopping cart.
e Emptied the shopping cart.
e Added another product to the shopping cart.
e Changed the quantity of one product.
e Updated the shopping cart.
e Continued shopping.
¢ Began the checkout process.

e Logged in as a returning customer.

e Selected a delivery, notification, and payment option.

e Clicked confirm and submitted the order.

e Logged out and then navigated to the Products page.

Sitecore® is a registered trademark. All other brand and product names are the property of their respective holders. The
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These events all appear as standard in the Recent Activity reports.
If you use all the information available in the Latest Human Sessions report, it can help you to:
e Optimize your product range.
e Adjust goals.
e  Optimize campaigns.
e Improve the checkout process.

e Make your e-commerce website more successful.

Sitecore® is a registered trademark. All other brand and product names are the property of their respective holders. The
contents of this document are the property of Sitecore. Copyright © 2001-2011 Sitecore. All rights reserved.
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2.2 Web Forms Reports

Every web form has its own set of analytics reports in addition to the standard Sitecore Analytics
reports.

To view web forms reports:
1. Inthe Content Editor, content tree, navigate to:

/sitecore/system/Modules/Web Forms for
Marketers/Website/Ecommerce/Examples

= (2] sitecore
= & Content
) Home
= & E-Commerce Examples
%) Home
fi Product Repositories
B Layout
=) Media Library
= %0 system
) Aliases
@ Dictionary
@] Languages
*42) Marketing Center
= (Z) Modules
.J E-Commerce
= {2J web Forms for Marketers
) Attack Protection
m Sample forms
& () website
& [2) Ecommerce
=] m Examples

hange Password

reate Account
dit Customer Account

ogIn

lew Password

=) Reset Password
= ([Z) check out Process
] customer Details
[E] Existing Customer
() Local Forms
) settings

2. Select a form, for example, Customer Details and the Forms tab appears in the ribbon.
3. Inthe Forms tab, Form group, click Form Reports.

4. The Form Reports window displays the following default reports for the current form.

EI Customer Details
EI Existing Customer

Dropout Report | Usabiity Report | Save Failure Report I
oDy T

Creater Name: Address: State: Zip: City: Country: E-mail: Use a different shipping address Name: Address: State: Zip: City: Country: Create customer account E-mail Password:

Report Description

Data Displays all the data entered on a form. The data is
displayed in columns that can be filtered and sorted.

Summary The values entered in each field on a form.
The number of responses for each field.
The percentage of visitors who made each response.

Sitecore® is a registered trademark. All other brand and product names are the property of their respective holders. The
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Description

Drop-out Report

Displays the values entered by visitors that failed to complete
or submit a form. This report shows all the values entered by
a visitor before they left a form.

Usability Report

Displays statistics for all form sessions and the form usage
behavior for all the site visitors.

Save Failure Report

Displays statistics for every failed form submission.

5. Select a tab, to view a report. For example, to find out more about the usability of your web
forms, click Usability Report.

E) tame And Address
Refresh E Change Password

Data

* Form Reports

| Summary | DropoutReport Usability Repart |

= || Designer

Save Fallure Report

= Print | save I4

Jan 05 - Jan 12, 2010 Filter

Page 2tz b Pl Q 100%

Form Usability Report

Save Filter Design

[, Whole Report [ Mail Report

01.05.2010-01.12.2010

Name And Address

14 visits

& errors and failures
0 successful submissiens
14 dropouts

Cwverall Errors
& Field Out of Boundary

Errorsin Dropouts
& Field Out of Boundary

Last Error Before Dropout:
2 Field Out of Boundary

Crverview per Form Session

IP_NOT_FOUND

RFA, NJA, NAA - (N/A)

1 Form Si

25 form submission attempts

0.21 average errors in all attempts
0 average errors in success cases
0.43 average errors in dropouts

1/12/2010 1:47:28 PM
mission Attempt
Final Submission Result: Dropout

Note

You must have the appropriate access rights and permissions to view web form reports.

221

Form Reports

This section contains more detailed information about each of the standard web form reports and
explains how they can help you to analyze the behavior of customers on your e-commerce website.

Note

The example reports in this section come from a different version of Sitecore E-Commerce.

Data Report

The Data report displays all the data that has been entered on the current form. This functionality only
applies to forms that have been submitted successfully and have had the Save to Database save

Sitecore® is a registered trademark. All other brand and product names are the property of their respective holders. The
contents of this document are the property of Sitecore. Copyright © 2001-2011 Sitecore. All rights reserved.
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action assigned to them.

Summary Cropout Report. Usability Repart. Sawve Failure Repart.
byit.

Created Name:  MName2: Address: Address2: Zip Code: City  Country: Phone: Fax: Email: Username: Password: Mews Letter:

1/14/2010 11:57:46 AM  Henrik Osbygatan 46 1234 Malmo Sweden hen@hotmail.com  Henrik value hidden 1
1/14/2010 1:02:46PM  Stephan Blingatsn 1234 Malma  Sweden cvb@edfg.com  Stephan  vale Aidkden 1

For example, this could be useful if you want to find all the contact details for registered customers.
You can also sort or group information to make it easier to find specific details such as a customer’s
e-mail address.

The Form Reports ribbon also allows you to export form data as an Excel spreadsheet.
To add the Save to Database save action to a report:
1. Inthe Content Editor, navigate to the form.

o Home  Navigate  Review  Publish

=3 % Form verification

Form Designer  Form Reports &% Save Actions

Properties Frofiles

& (2] sitecore
& content
B Layout
5] Media Library
B 9 system
) Aliases
& Dictionary
@ Languages
%) Marketing Center
2 (2 Modules
& E-Commerce
= Web Forms for Marketers
() attack Protection
([0 sample forms
= [ website
= [ ecommerce
& [ Examples
[E] change Password
E] create Account
[E] Edit Customer Account
Eltogin
[E] new Password
[E] reset Password
= [ check outProcess
[E] customer petails
] Existing Customer
[ Local Forms
() settings
(J Prosies
G Publishing targets
Settings
) Tasks
(B Toobox
T Workflows
[E] Templates

Sitecore® is a registered trademark. All other brand and product names are the property of their respective holders. The
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2. Select the form and then in the Forms tab, in the Form group click Save Actions.

€  Sitecore -- Webpage Dialog
5 Save Actions

Select the Save Actions to perform when a form is submitted.
1f a Save Action fails, the form is submitted successfully and the visitor is shown an error
message,

Save Actions
Save Actions/Save to Database v

Added Save Actions:

Remave

3. Inthe Save Actions dialog box, in the Save Actions field, select the Save to Database and
then click Add.
Summary Report

The Summary report tab displays the values entered into each field on the current form. You can see
all the values entered and the percentage of site visitors that made each response.

e ——er— |

L Create New Account
Detailed summary:

Field Name Responses FReset All
@ Name: 3 FReset
Henrk 1 I —
Stephan 1 333 —
Cedlia 1 3333%  —
(@) Name2: 3 Rreset
(@) Address: 3 Reset
shygatan 46 1 3333%  —
Blingatan 1 I —
Osbygatan 56 1 33—
() Address2: 3 Reset
@ 2ip Code: 3 FyReset
1234 3 00%
@aty 3 Reset
Malma 2 S6.57%  ——
sl 1 3333%  —
@ country: 3 Freset
Nederland [} 0% i
Denmark 0 0% i
Norway 1 I —
Sweden 2 S6.57%  ———
(=Phone: 3 FRReset
@Fax: 3 RReset
@ emal: 3 yReset
hen @hotmai..com 1 3333%  —
cvh@sdfg.com 1 3333%  —
cec@omal.com 1 I —
(@) Username 3 Reset
Henrk 1 I —
Stephan 1 333 —
Cedlia 1 3333%  —
(@) Password: 3 Rreset
valve hidden 3 100%
() News Letter: 3 Rreset
1 2 66.67%  n—
0 1 3333%  —

On an e-commerce website with multiple forms, this might help you to get an overview of the
responses made by visitors who used this form.

Sitecore® is a registered trademark. All other brand and product names are the property of their respective holders. The
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In this example, the City and Country fields give you a breakdown of where your site visitors
originated from. This could help when you start visitor segmentation.

=) City 3 fReset
Malma 2 656,67 I
Qslo 1 33.33' I

\E Country: 3 YReset
Mederland [u} 0% |
Denmark [u} 0% |
MNaorway 1 33.33' ——
Sweden 2 00,07 EE—

The Newsletter field shows you the percentage of visitors that selected the Subscribe to Newsletter
check box. This may be useful to the marketing department when analyzing their e-mail campaign
strategy.

(=) News Letter: 3 reset
1 2 60.67' I
a 1 33,33 m—

Dropout Report

The Dropout report shows all sessions where a visitor navigated away from a form without submitting
it. You can see all the information entered in each field before the visitor left the form. This can be
very useful in helping you to find out why a visitor decided to leave a form. It may also provide sales
people with useful customer contact information that might otherwise be lost.

Dropout Report l Usability Report | Save Failure Report -

J10 Filter Save Filter Deesign

ave 4 4 Page l:l of 1 B Bl 100% (&, Whole

Form Dropouts

View All Forms Dropout report

1 Total Form Dropouts

IP_NOT_FOUND
N/A, N/A, NfA - (N/A)

1/14/2010 3:56:46 PIM

Name: : John

MameZ: : Brown
Address: : Lopettgatan 56
Zip Code:: 1234

Fax: 47457

Email:: 7446

The Dropout report shows dropouts for the current report. If you click the timestamp link you can view
the details of the session report for this visit which shows all the pages visited and all the form fields
completed by the visitor during this session.

Sitecore® is a registered trademark. All other brand and product names are the property of their respective holders. The
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Click View All Forms dropout report to see the dropouts for all forms.

All Form Dropouts

Log In

Create New Account
1 Totsl Form Dropouts

Name And Address
11 Totsl Form Drepouts

Name And Address Login

7 Tots| Form Dropouts

Dropouts per Company:

IP_NOT_FOUND
N/A, NfA, N/A- (N/A)
Log In

1 Form Dropouts

1/12/3010 10:25:30 PM

UserName: sk

Create New Account
Form Dropouts
1/14/2010 3:56:46 PV
Names:: : John
Name2:: : Brown
Address:: Lopettgatan 36
Zip Code:: 1234

Faxii: 47437

On an e-commerce website, having accurate form drop out data captured during the check out
process could help you to find out why some customers decided not to purchase products on your
webshop. This information could enable you to optimize your check out process, increase your
conversion rate, and improve your ROI. Drop out reports are available on all the forms created with
Web Forms for Marketers.

Usability Report

The Usability report gives you an overview of all the data entered on the current form. In the following
example, the Create New Account form has had 5 visits and 7 form submission attempts. You can

Sitecore® is a registered trademark. All other brand and product names are the property of their respective holders. The
contents of this document are the property of Sitecore. Copyright © 2001-2011 Sitecore. All rights reserved.
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also see all the errors and dropouts on this form as well as all the successful submissions.

:| Usahility Report l Save Failure Report _:—
Form Usability Report 04072020 - 01452010

Create New Account

5 Visits

7 form submission attempts

14 errors and failures

4 successful submissions

1 dropout

2.00 average errors in all attempts
1.86 average errors in SUCCESS Cases
1.00 average errors in dropouts

Overall Errars:

8 Field Not Completed
4 Field Out of Boundary
2 Invalid Field Syntax
Errors in Dropouts:

1 Invalid Field Syntax

Last Errar Before Dropout:
1 Invalid Field Syntax

Cwerview per Form Session

IP_NOT_FOUND
N/A, NFA, NFA - (N/A)

1/14/2010 3:56:46 PM

0 Form Submission Attempts

Final Submission Result: Dropout

Last Error Before Dropout: Invalid Field Syntax: The field 'Email:’ contains an invalid address.

1/14/3010 1:01:16 PM
1 Form Submission Attempt
Final Submission Result: Success

1/14/2010 11:56:13 AM
1 Form Submission Attempt
Final Submission Result: Success

1/14/301010:18:15 AM
4 Form Submissicn Attempts
Final Submission Result: Success

1/14/20109:24:12 AM
1 Form Submission Attempt
Final Submission Result: Success

On an e-commerce website this report could provide you with useful information about the behavior of
your site visitors and customers. In the previous example, it might help you to improve the Create
New Account form which might in turn lead to more visitors successfully registering as customers and
therefore buying more products.

Save Failure Report
The Save Failure report displays all the forms that contain save actions that have failed.
Save actions include:

e Send Mall

o Register a Goal

o Register as a Conversion

If a form has a save action associated with it, the Save Failure Report records if and when this save
action failed.

Sitecore® is a registered trademark. All other brand and product names are the property of their respective holders. The
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The Save Failure report for a Name and Address login form:

Save Failure Report

Name And Address Login

9 Visits
11 form submission attempts
3 Form Save Action Failures
Save Actions Failed:
3 Login
Owerview per Farm Session

IP_NOT_FOUND

N/A, MFA, NFA- (NJA)

Submission Result: Success
2 Form Save Actien Failure

Login: Username or

Login: Username or

2/15/20108:16:04 AM
1 Form Submission Attempt
Final Submission Result: Success
1 Form Save Action Failure
Login: Username or password was wrong. Please try again

2.2.2 Enabling Sitecore Analytics

In Web Forms for Marketers, you have the option to enable several analytics options on each form.
You can switch on Sitecore Analytics functionality, associate a goal with a form, or enable dropout
tracking.

You need to enable the following reports in the form properties dialog box before you can view them
in the Form Reports window:

e Dropout, Form report
e Usability report

e Save Failure report

For example, to enable Form Dropout Tracking with web forms:
1. Open the Content Editor.
2. Navigate to the Web Forms for Marketers node.

/sitecore/system/Modules/Web Forms for Marketers

Sitecore® is a registered trademark. All other brand and product names are the property of their respective holders. The
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3. Select a web form, for example, Create Account.

o Home vigate Pub

D %% Form Verification
A

Form Designer  Form Reports & SaVe Actions

My Toolbar

Profiles

= [ sitecore
= & content
) Home
= & E-Commerce Examples
& € Home
' chedout
[ Layout Section
My Page
@ Digital SLR
Monthly Offer
(3 Webshop Functions
53 Webshop Site Settings
B viebshop Business settings
9 Product Repositories
B Layout
] Media Library
= &) system
i) Aliases
@ Dictionary
@ Languages
%) Marketing Center
= () Modules
@ E-Commerce
& (D Web Forms for Marketers
) Attack Protection
[ sample forms
& [ website
& [ ecommerce
= [ Examples

=] Change Password
[£] create Account
1= ] Edit Customer Account

Eltogin
[E] new Password
[E] Reset Password
{{2) Check cut Process
[ Local Forms
) Settings

||| @ content

.

Create Account

@ Quick Info
Item ID: {7C4ED551-1DCT-40E6-B6A2-5DAD 19CDBEC 1}
Item Name: Create Account
Ttem Path: Jsitecore fsystem/Modules/Web Forms for Marketers,
Template: Jsitecore/templates/\Web Forms for Marketers/Form

Created From: [unknown]

Item Owner:  sitscore\admin
[ Appearance

Title:
Customer Details

Show Title [shared):

Show Editor * Suggest Fix * Edit Himl
Introduction:

Please enter your personal details.

Show Introduction [shared):

Show Editor * Suggest Fix * Edit Html
Footer:

Use this property to display a short descriptid
content of the form.

Sitecore® is a registered trademark. All other brand and product names are the property of their respective holders. The
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4,

5.

A Sitecore -- Webpage Dialog
&€ | htitp:f/scem100112.sktest.sc-demo. dk/sitecore fshell/default. aspx?xmlcontrol =Fo &
Analytics

Choose which Analytics options you want to use with this form.

celect an existing aoal that is ack
Select an existing goal that is ad

5 form. Other analytics fur tyis also
- Goal
Select an existing goal:
Account Created *
e form is successfully submitted

- Dropout Tracking
[ Enable Form Dropout Tracking]

< Back Mext = Cancel

http: f{scem 100112, sktest.sc-demo. dk sitecorefshell fdefault. aspx? @ Internet

@ sitecore

In the Forms tab, in the Analytics group, click Properties and the Analytics dialog box
appears.

In the Analytics dialog box, select the option Enable Form Dropout Tracking, and then click
Next.

Sitecore® is a registered trademark. All other brand and product names are the property of their respective holders. The
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6. Inthe second page of the wizard you can see all the analytics options that you have enabled.
Click Finish to save your changes and close the Analytics dialog box.

2 Sitecore - Web| > Dials
page 0g
e sc-demo. dk,

Confirmation
Confirm the configuration of the form.

Analytics

Marketing Analytics : Enabled
Assodated Goal : Account Created
Form Dropout Tracking : Enabled

Further information
To configure the goal, open the Form Designer and in the Analytics Group dick "Profiles”.

The form reports are available in the Form Reports application.

< Back

http:/fscem 100112 sktest, sc-demo. dk/sitecore fshell /default. aspx® 0 Internet

For more information on form reports, see the Web Forms for Marketers documentation.
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2.3 Filtering Reports

@ sitecore

In Sitecore Analytics, you can apply filters to reports to change the data that appears in your report
results. To open the Filters Editor window, click Filter at the top of any report, then select the filter
you want to apply and click OK.

Jan 21 - Jan 28, 2010 Filter Save Fil

S Print | Save [ERRE IS 7 Sitecore -- Webpage Dialog

ter Design

sc-demo. dk;

I%\?

Latest Human

2 pages viey
148, visit

Referred fro
Classify / 5

Tooo

2010-01-27 16:11:36 IP_NOT F
WAA, MA, N

2. visit
Referred fro
Classify / Su

2010-01-2716:11:36  IP_NOT F
N/A, N/A, MY
1 page viewn
3. visit
Referred fro
Classify / 5

2010-01-2714:00:22  |P_NOT F
N/A, N/A, N/

Filters Editor

Select your filters first, then specify the values

in the description.

1. Select the filters:

2010-01-2808:21:10  1P_NOT F |:L] where the visitor s from Australa 2
/A, N/A MY | O where the visitor is from DACH

[[1 where the visitar is from Denmark
where the visitor is from Europe
where the visitor is from Netherlands

where the visitor is from Morth America ~

| &

1 page viewq 2, Filter description (dick an underlined value to edit it):

where the visitor is human EE

14 pages vightto:/fscam100112.skt €M Intemet

£ visit

———————

Referred from (direct)

In Sitecore Analytics, you can also filter reports by date; you can save filters and can click Design to
change a report definition file.

For more information on using filters, see the Online Marketing Suite Cookbook or the Report

Designer Cookbook.
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E-Commerce and the Online Marketing Suite

Combining Sitecore E-Commerce Fundamental Edition with the Sitecore Online
Marketing Suite enables you to harness the power of a visitor experience database
with web analytics on your e-commerce website. The Sitecore OMS integrates
seamlessly with CMS 6 and Sitecore E-Commerce Fundamental Edition.
The OMS allows you to track site visits and customers, to accurately analyze their
browsing behavior and purchase history and personalize content to match customer
profiles. It also helps you gain a better understanding of your site visitors and
customers enabling you to optimize your website to increase conversions and
maximize ROI.
This chapter contains the following sections:

¢ Introduction to the OMS

e Profiling

e Goals

e Managing Campaigns

e Creating MV Tests

e Creating Personalization

Sitecore® is a registered trademark. All other brand and product names are the property of their respective holders. The
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3.1 Introduction to the OMS

When you use SEFE in combination with the OMS, you can:

Profile your site visitors.

Record conversions and goals.

Create and optimize campaigns.

Configure MV tests.
e Create personalization.
To demonstrate some of these features we will use the monthly offer page that we made earlier. This

page displays a selection of products at special discount prices. We will return to this example as we
describe how to configure different features of the OMS combined with e-commerce functionality.

Monthy Offer T SHOPPING CART
The Hunchbag is on special offer this month!

Totake advantage of this offer remember to create a new customer account The shopping cartis
Click here smpty

Accessory of the Week +  Special Half Price Offer

This awarding winning top-of-the-range back = For alimited period we are offering this battery at half

pack has just been added to our range ata its normal retail price

special introductory price! -

UsD499 3  usD19,99

Description Price

Ever-ready Camera Case CF-D200
Ever-ready Camera Case CF-D200
UsSD559 m

Infrared Remote Control ML-3

Infrared Remote Gontrol ML-3
L UsD19,99 m

For more information on how to implement OMS functionality, see the Online Marketing Suite
Cookbook.

3.1.1 Personas and the Web Shop

To utilize the full power of the OMS you should carefully plan the implementation of your profiling
strategy. An important part of this is having a set of well thought through personas. Appropriate time
and attention spent on this stage of your planning pays off later when your site is up and running.

You need to understand your customers and know your target groups. If necessary, start by carrying
out more research to gather this information before creating your personas.

The SEFE sample webshop sells cameras and camera accessories to a wide range of potential
customers from beginners to professional photographers. The personas that you create should reflect
this. You could create profiles for these interest groups but your personas should overlap and reflect a
broad range of visitor interests.

Sitecore® is a registered trademark. All other brand and product names are the property of their respective holders. The
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3.2 Profiling

Once you have created profiles and profile keys you can assign values to the content on your website
according to how closely it relates to the personas that you have created.

On an e-commerce website, profiling site visitors enables you to target content at specific customer
groups based on their interests, browsing behavior, and purchase history. For example, targeted
content could highlight specific products, special offers, or competitions.

Profiling is often one of the first tasks when configuring the OMS.
As part of profiling, you should:
e Create profiles.
e Create profile keys.
e Assign values to content items.
Use the Marketing Center to create profile definition items. Each profile can have several profile keys.
When you create profiles you can decide how you want to calculate profile scores, for example by

percentage or sum. When you create profile keys you can decide which type of control to use to set
profile values. For example, you can choose sliders, smileys, or stars.

In the Content Editor, use the Analytics window to assign values to individual content items. You can
use the Page Editor or the Content Editor to set profile values.

3.2.1 Planning a Product Profile Strategy

In this section, we create a profile strategy based on the skill level of potential customers. In the real
world you would include personas and might also want to extend these profiles to include more
categories such as, shooting interests, shooting conditions, and customer yearly budget. However, to
explain the basic concept of e-commerce profiling, we will start with this relatively simple profile
strategy.

In the Marketing Center, create the following profiles and profile keys:

Profile Name Profile Key

= %) Marketing Center

Focus Beginner = ¥ Gods
B Campaigns
Amateur = ;ﬁpersnnahzahnn
Semi Pro = @ profles

=l &9 Focus
J@) Beginner

Professional

e'«jJ Amateur

Function Create desire @ semiro
H 9 Professional
Build trust_ = © Foncton
Ca” tO aCt'On &9 Building Trust
£ Call to Action
[£) Create Desre
+l 59 Persona
= a'?) Score
8 TestLab

# %¢ Analytics Filters

For more information about creating profiles and profile keys, see the Online Marketing Suite
Cookbook.
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3.2.2  Assigning Profile Values to Items
On an e-commerce website you can add profile key values to:
e Content Items
e Product Categories

e Products

You cannot assign OMS profile values to forms, only to the pages forms appear on.

The following examples illustrate some possible approaches to profiling using the profiles and profile
keys that we created earlier. Assigning profile keys is always a subjective process and is different for
every website. The first time you set these values you may find it time consuming and repetitive. If you
wish, you can re-visit these values later and fine-tune them. However, once you start to see how
profile data is used in the OMS to segment site visitors and to create real-time personalization, you
will start to understand the benefits of creating an effective profile strategy.

Customer Details Page

The Customer Details page is the first page in the checkout process and contains the Create Account
form. This is an important page because it is here that the visitor becomes a customer and it is
therefore important that we add some profile key values to this page.

This page contains some forms that the user must fill in if they want to place an order. You should
therefore give the Call to Action function a high profile key value to reflect this.

To assign profile values to a page:
1. Inthe Content Editor, navigate to the Customer Details page.
2. Inthe Analyze tab, in the Attributes group, click Profiles.
3. Inthe Profiles dialog box, select the Function check box.
4

Move the Call to Action slider and assign an appropriate vale to this function.

Publish  Versons  Configure  Presentabion  Security  View My Toolbar

2] Sitecore -- Webpage Dizlog (==l

a5 Profiles
@ Select the content profile values that best describe the content on this page. Content —
profik values help build a picture of the visitor s interests as they navigate through your
Web site. —

= [ sitecore

= & content Function: 0
) Home

= i ECommerce Examples

= ) Home w7

= & Checkout

 # Process Line Call to Action:

Building Trust:

EY

# (4] Shopping Cart
#® (2] Customer Details
® [g] Payment
# (4] Confirmation

[3) Payment Retum Page ~
® [g] Payment Error Page

»<B

l20D3-2

Creste Desire:

m

-

® [g] Payment Cancel Page Define Concept:

® [ Layout Section =
& [ My Page 2
& g Digital SLR
® [ Monthly Offer Persona:
® [2) webshop Functions Cedle:
# 3 Webshop Site Settings =
* B Webshap Business Settings

® (9 Product Repositories

® (5] Media Library ——

@ #)system

® [E] remplates

a
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@ sitecore

Select the Monthly Offer product category item. Add some profile key values to this item.

Monthly Offer Product Category

You are hoping that visitors to this section will buy products, so Create Desire and Call to Action
should have high profile key values. Monthly Offer is also an online campaign and to reflect this you
should consider giving the Create Desire function a few additional points on the scale.

o Home  Mavigate  Review Publish  Versions

Configure  Presentation  Securty  View My Toolbar I

B o ¥ Y|
Save || Profies | Goak Attributes || Details || Reports
Searc 2 Sitecore - Webpage Dialo
pag| 9
= [3 sitecore Profiles
= & content Select the content profile values that best describe the content on this page. Content
profile values help buld a picture of the visitor’s interests as they navigate through your
@
T4 Home: Web site.
= & E-Commerce Examples
= i Home Function:
' Checkout Building Trust:
® [ Layout Section P
® [ My Page v e
Digital LR 0 3
Monithly Offer Call to Action:
Webshop Functions 6
%3 Webshop Site Settings 0
B Webshop Business Settings Create Desire:
(& Product Repositories Py
B Layout ~
8] Media Library s -
B v T
[E] Templates oK Cance
2004 Nikon SB-800
1001 Canon D3
005 i ———

By adding profile values to products, you can find out more about the interests and preferences of

your site visitors making it easier to segment visitors and to know which products to keep in stock.
Profiling also makes it possible to create visitor personalization.

About Us Web Page

Most websites have an About Us page that contains information about the company and is designed
to reassure new customers by creating a feeling of trust. The profile values that you assign to this

page should reflect this. You should therefore select the Function profile and assign a high value to
the Building Trust profile key.

€ | Sitecore -- Webpage Dialog @

Profiles
Select the content profile values that best describe the content on this page. Content

profile values help build a picture of the visitor's interests as they navigate through your
Web site,

Function:
Building Trust:

Call to Action:
e

<
0

Create Desire:

o<

You should assign profile values to every page on your website. The values you assign should reflect
position, function, and importance of each page on your website.

Sitecore® is a registered trademark. All other brand and product names are the property of their respective holders. The
contents of this document are the property of Sitecore. Copyright © 2001-2011 Sitecore. All rights reserved.

Page 28 of 49



Sitecore E-Commerce Fundamental Edition 1.1 @ sitecore

3.3 Goals

Goals help you to measure the effectiveness of your campaigns and the overall success of your
website. You can assign a goal to any event, such as signing up for a newsletter, adding a product to
the shopping cart, or confirming an order.

On an e-commerce website this information can help you to track which events lead to the most visitor
conversions. This can help you to optimize your website, increase customer purchases, and improve
ROI.

In Sitecore Analytics, you can view Conversion and Profile Tracking reports that give you a
breakdown of all the goals achieved on your website.

Conversion and Profile Tracking

26 visits.

Goals

Monthly Offer visited 5 19.2%
Checkout Completed 10 38.5%
Account Created 7 26.9%

Profile: Focus

Semi Pro 17 0.7 / visit
Beginner 180 6.9 [ visit
Amateur 49 1.9 [ visit

Profile: Function

Create Desire 76 2.9 [ visit
Call to Action 60 2.2 [ visit
Building Trust 61 2.3 [ visit

Campaign reports display goals achieved during a campaign and the percentage of visitors achieving
these goals.

Campaign Details

Google Add Words

Monthly Offer Online Campaign
9 visits

Goals:

Hunchbag product details viewed 2 22.2%
Photo-Choice campaign page visited 1 11.1%
Account Created 20 222.2%
D200 viewed 1 11.1%
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Goals also appear in the session trail alongside other events recorded in the Latest Human Sessions
report.

Session

CO:CC22 fen.mspx

CO:CC26 fen/Products/Monthly Offer.aspx
User added 1 'Ever-ready Camera Case CF-D200" at 559 to the shopping cart.
Triggered campaign da6095f5-34de-44f5-hae7-37a43f3ada6f

00:00:31 flavouts/ecommerce/Alax.aspx/loadsublavout

00:00:35 fen/Company/CreateNewAccount.asps
User registered an User Account [Goal]
(Create New Account) Name:: Gerald
(Create New Account) Name:: Geraldine

(Create New Account) Address:: Gosgatan
(Create New Account) Zip Code:: 3456

You create goals in the Marketing Center and then assign them to content items.

3.3.1 Creating and Assigning Goals
On an e-commerce website, you can assign goals to:
e Content Items
e Product categories
e Products

e Webforms

To illustrate how to assign goals we will use the, Monthly Offer section.

For example, in the Marketing Center, you could create a goal called Monthly Offer Visited. To make
this goal appear in your Sitecore reports, you must remember to select the IsGoal check-box.

Creating a Goal
The Monthly Offer Visited goal has not been created yet.
To create the Monthly Offer Visited goal:

1. Inthe Sitecore desktop, click Sitecore, Marketing Center.

o Home e ublist Configure Presentation Security

2E
Write | Edit

[searc Q -] L’IFnlder\L_'Cmnant
(= £ Marketing Center

Options
& [ Goals

% Brochures Request "E

& Instant Demo Goal

%, Leave a message

[0 msert from Template

8 Ttems in the Folder
%% Login

(2 Newsletter Signup % Brochures Request E Instant Demo % Leave a message
4 Register
|64 Tell a Friend 7l
e Login Newsletter Signup Register
& Account Created 153 8 @
&8 Account Creation Failed -
@ Forgot Password Tel a Friend 2 Account Created x Account Creation Failed
R Product Reviewed . .
Q Checkout Completed \f) Forgot Password % Product Reviewed g Checkout Completed
5 Campaigns
ﬁ Personalization
) Profiles
8 Testlab
¥ Analytics Filters
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In the Marketing Center content tree, click Goals.
In the Home tab, Insert group, click Goal.
In the dialog box that appears, call the new goal Monthly Offer Visited.

o o WD

Ensure that the IsGoal check box is selected.

Assigning a Goal to a Content Iltem

The Monthly Offer page contains products that you want to promote. To trigger the Monthly Offer
Visited goal on this item, you must first assign this goal to the Monthly Offer item.

This means that each visitor viewing the Monthly Offer page will achieve a conversion, taking them
one step closer to buying a product.

Monthly Offer is also an online campaign, so visiting this page will trigger a campaign event.
Capturing this information helps you to measure the success of your campaigns and the overall
success of your website.

To assign the Monthly Offer Visited goal to the Monthly Offer page:
1. Inthe Content Editor, select the Monthly Offer product category.
2. Inthe Analyze tab, Attributes group, click Goals.

L Tl Analyze| Sitecore - Mozilla Firefox ==

B2 B POy (O tter/emsstrenionecrsiecore/shell ~ xam/SitecoreShells

Save Profles Goals Attributes || Details || Rep| -
hutes - o Goals

Select the goal that is achieved when a visitor accesses this page.

‘ When a visitor completes a goal, this action is called a conversion.

= [ siecore [l Brochures Request
a_%;n;::a [Tl checkout Completed
= & E-Commerce Examples [T instant bemo
= & Home [[ieave s message
# @ Checkout Fliogin
# (3 Layout Secien [FImonthly Offer visited
# [ My Page
® (@ Digital SIR [Cnewsietter signup
# [ Monthly Offer [Croduct Reviewed
# [ webshop Functions [TRegister
# 3 Webshop Site Settings [Flvel a Friend
# W webshop Business Settings
# (9 Product Repositories
B & Layout _
& (&) Media Library Title
H &P system R1
# [E] Templates 5B-400
59600
SB-800
5005 Nikon P&0
5006 Nikon PE0
5001 hikon 5200
cooo it o

3. Inthe Goals dialog box, select the Monthly Offer Visited goal and click OK.

4. In the ribbon, click Save.

Assigning a Goal to a Web Form
To associate an existing goal with a form on the webshop:

1. Inthe Content Editor, content tree navigate to the Web Forms for Marketers node:
/sitecore/system/Modules/Web Forms for
Marketers/Website/Ecommerce/Examples

2. Select the Create Account form. The Forms tab appears in the ribbon.
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3. Inthe Forms tab, Analytics group, click Properties.

€  Sitecore -- Webpage Dialog @
Analytics -
Choase which Analytics options you want to use with this form. ‘ &

Enable Marketing Analytics

Goal
Select an existing goal:
Account Created A
= }" Select existing goal
S Brochures Request
Dropout Tracking 2 mstant Demo

% Leave a message

Enable Form Droj @
%5 Login

B Monthly Offer

(2 Newsletter Signup

& Register

8] Tel 2 Friend

& Account Created

38 Account Creation Failed
3 Forgot Passward

R Product Reviewed

& Checkout Completad

4. Inthe Analytics dialog box, in the Goal section, click the drop-down list and select an
existing goal, for example, Account Created.

5. Click Next in the Analytics wizard to review your changes and then click Finish.

For more information about creating and assigning goals, see the Online Marketing Suite Cookbook.
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34 Managing Campaigns

You create campaigns to encourage visitors to come to your website and perform desired actions. On
an e-commerce website, this means you want visitors to become customers and buy products.

In the Sitecore OMS it is quick and easy to create campaigns and use standard OMS reports to
measure their effectiveness. You can fine tune and improve your campaigns over time.

There are two main types of campaigns:

e Online campaigns — for example, a Google AdWords campaign that links to a specific page
or section on a website.

¢ Offline campaigns — for example, a magazine promotion with an offline landing page that can
only be reached using an alias.
If you create an online or offline campaign in the OMS Marketing Center, when the campaign is
triggered the campaign appears in the Sitecore Analytics Session report.

Sitecore Analytics also contains standard campaign reports that display more detailed analytics data
related to your campaigns.

You can also create e-mail campaigns using the Sitecore E-mail Campaign Manager. For more
information about creating e-mail campaigns, see the ECM Marketer’s Guide.

3.4.1 Online E-Commerce Campaigns

To illustrate how to create and evaluate an e-commerce campaign, we will again use the, Monthly
Offer section. This section contains products that are on offer at special discount prices.

To promote your campaigns, you can use tools such as Google AdWords to ensure that potential
customers reach your site from a Google search page. We will assume that most visitors first use
Google to find the photographic equipment they want to buy and then click the link that appears in
their search results.

To configure and test an online campaign, you need to complete the following checklist of tasks:
e Create a campaign item.
e Create a campaign event.
e Copy the campaign event URL to your Google AdWords administration page.
e Visit the campaign page on your webshop.
e View the Sitecore Analytics Session report.

e View the Sitecore Analytics Campaign reports.
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How to Create an Online Campaign ltem
1. Click the Sitecore start menu and then click Marketing Center.
2. Inthe Marketing Center, select the Campaigns node.

o Navigate Review

4 Personalization
&) Profles
8 TestLab
=¥ analytics Fiters

In the Insert group, click Campaign.
Name your campaign item Google AdWords Campaign.

Select the Google AdWords Campaign item and in the Insert group, click Campaign Event
to create a new event.

6. Name the campaign event Monthly Offer Online Campaign.

5 Caonfigure
ED (i Copy To
TEl (i Move To ey
Operations

[ search @~ ||| Wcontent

D Insert from Template

40 arketng Center D Monthly Offer Online Campaign

¥ Goals
= B campaigns © Quick Info

= & Google Adwords Campaign

5] Monthly Offer Online Campaign EEE

8 personalization Name [shared]:
0 Profiles

8 Testlab
*¥ Analytics Filters Campaign Link [shared]:

sc_camp=50244256F6FC4F63AA1BF102CE10F91B

7. Inthe Campaign Link field, copy the campaign URL and paste it into your Google ad.
8. In the ribbon, click Save.

After you have configured your online campaign, visitors coming to the Monthly Offer page from a
Google search will trigger this campaign in Sitecore Analytics. You can then view standard OMS
reports to analyze this campaign in more detail.

For more information on how to configure Google Ads, see the Online Marketing Suite Cookbook.
Note

You can use search forms to find the products you want to associate with your campaigns or you can
copy each product manually so they appear under the appropriate product category.
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3.4.2 Offline E-Commerce Campaigns

This section explains how to create an offline campaign for SEFE example pages. The campaign
offers readers of Photography Choice (a fictitious photography magazine) an exclusive discount on
selected high-end photography products. A special alias has been published in the latest edition of
the magazine that gives readers exclusive access to an offline landing page. The aim of this
campaign is to attract more professional and semi-professional photographers to the site and
encourage them to buy products.

To create an offline campaign, you need to complete the following tasks:
e Create a stand-alone campaign landing page.
e Create an alias for the page.
e Create a campaign item.
e Associate the landing page with the campaign attribute.
e Test the landing page.
e View the session report.

e View the campaign report.

Creating a Landing Page for an Offline Campaign

1. Inthe Content Editor content tree, create a folder called Landing Pages to keep your landing
page and any other related items.

2. Create a new item based on the Product Search Group template. Name the item Photography
Choice Offer.

=l =] sitecore
=l aComam
) Home
= ¢ E-Commerce Examples
= #) Home
B @ Checkout
= ) Landing Pages
= [ Photography Choice Offer
=] @ Layout Section
[E4 Rich Text
& Two Column
£ @ Layout Section
E [ My Page
* [ Digital SLR
® [28 Monthly Offer
& [ webshop Functions
I {g) Webshop Site Settings
# ﬂ Webshop Business Settings
# (3 Product Repositories

3. Add a Layout section and add the following layouts:
o Rich Text
o Two Column
4. Add the following text to the Text field of the Rich Text layout:
Exclusive offer to readers of Photography Choice Magazine.
If you register now, get a 30% discount on either of the products below.
Click here to register.
5. Inthe Two Column layout item, select the following products:
o D200
o 14mm f/2.8D ED AF NIKKOR
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6. You must create an alias for your item. Select the Photography Choice Offer item and then
click the Presentation tab and click Aliases.

Publi e Y My Toolbar

Design Detalls Reset
Layout

= D sitecore

= 5 Content & | Sitecore -- Webpage Dialog
) Home Aliases
Add or remove URL aliases for the current item.
= & E-Commerce Examples

(= &) Home

@ chedout phota-choice| Add

=] ‘Jj Landing Pages

Remave

=] Photography Choice Offer
&l [ Layout Section
Rich Text
’Twc Column
[ Layout Section
My Page
il Digital SLR
Manthly Offer
[0 Webshop Functions
53 Webshop Site Settings
'Webshop Business Settings
19 Product Repositories

Efresh

Do
(B8] Media Library

) system This media item has no details.
E Templates

7. Inthe Aliases dialog box, add a new alias called photo-choice.
8. In the ribbon, click Save.

The offline campaign landing page should look something like this:

Photography Choice Offer

Exclusive offer to readers of Photography Choice Magazine.

The shopping cartis
empty.

Ifyou register now, get a 30% discount on either of the products below.

Click here to register.

D200 14-24mm f/2.8G ED AF-S
The true workhorse! NIKKOR

14-24mm /2.8G ED AF-S NIKKOR

& &

USD2.150 & - 3

Creating an Offline Campaign Item
Click the Sitecore start menu and then click Marketing Center.
In the Marketing Center, select the Campaigns node.

In the Insert group, click Campaign.

p w DN PR

Name your campaign item Photography Choice Offer. Enter appropriate information in all the
relevant fields.
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5. Create a campaign event item called Photography Choice Event.

i <o C Rename n Firs
paste ) Copy || ‘[’ Display Mame || % Down ¥ Last
Clipboard Rename Sorting ™

a Content

3.4.3

= f) Marketing Center

P coals
= campaigns

[ Google Adwiords Campaign
(=l 8 Photography Choice Offer
[] photoaraphy Choice Event

i personalization
£ Profiles

& TestLab
¥ Analytics Filters

O quick Info

Item ID:

Item Name:
Item Path:

Template:

Created From:

Item Owner:

El pata

Campaign Reports

D Photography Choice Event

{EB501657-EB3F-4457-9D 78-FEB532C6FAE S}

Photography Choice Event

[sitecore/system/Marketing Center /Campaigns/Photography Choice OfferPhotography Cheice Event
Jsitecore templatesSystem Analytics/Campaign Event - [3AC13180-912F-4388-AF 56-46A0F 1172670}
[unknown]

sitecore admin

Name [shared]:

Campaign Link =
sc_camp=E8501657EB3F4457907BFEBS32C6FAES

Sitecore Analytics has several standard reports that provide you with valuable statistics that you can
use to evaluate the success of your campaign.

The Session Report

In Sitecore Analytics, click Recent Activity, Latest Human Sessions to view the most recent visitor

sessions on your webshop. If any visitors have come from a campaign, this is recorded in the Sitecore
Analytics reports. For example, visitors coming from a Google Ad to the Monthly Offer page will trigger
this campaign in the session report.

The following session report shows the campaign event triggered on the Monthly Offer page.

Name: IP_NOT FOUND
Country: N/A
City:
Region:
ISP:
Referrer: (direct)
Date/time: 2010-01-19 15:38:09
Visit no.: 58
Page Count: 2
Duration: 00:00:04
Tag: Newsletter: 1

£00:00:00

Offer.aspx

[CC 00:03

[en/Products/Monthly

Triggered campaign daﬁDBSlS-idde-MfS-bae?-37543(35436']
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A campaign event is also triggered when a visitor uses the Photography Choice alias to visit this
offline campaign.

00:00:00 [/ photo-

photo-choice
Campaign [Event]
Triggered campaign dab095f5-34de-44f5-bae7-37a43f3ada6f
Triggered campaign coc372ea-ed85-49e7-8e65-31a3e0d4e052 l

Standard Items/Photography Choice

o
User added 1 ‘D200’ at 2150 to the shopping cart.

Campaign Details and Summary Reports
The Campaign Details report and the Campaign Summary report display:
e The total number of visits to the campaign.
e Goal conversion rates for the campaign including:
o The number of conversions.
o The percentage of visitors achieving conversions.
e Profile scores related to each campaign.
By combining SEFE and the OMS you can manage a variety of e-commerce campaigns
simultaneously.
You can use goals to measure the success of your campaigns.

The Sitecore Analytics standard reports give you an overview of all your campaigns without the need
for any special configuration. You can use these reports to adjust and fine tune your campaigns to
improve their effectiveness over time.

It is also easy to use the Content Editor to create landing pages and as you will see in the next
chapter, you can also create MV tests to experiment with different controls or layouts that could help
you to optimize your campaign landing pages.
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3.5 Creating MV Tests

Multivariate testing is a powerful way of finding the most effective web controls to use on campaign
landing pages or other pages on your website. For example, a web control could be a campaign
slogan and banner, a button to purchase an item or a simple web form. MV Tests can help you to
decide which combinations of images and text work best.

In the OMS it is quick and easy to create an MV test and to integrate it with your Sitecore E-
Commerce installation. Sitecore Analytics also includes a standard MV Test report which displays the
percentage of visitors that use each control and the number of conversions that result from each test.

3.5.1 MV Tests and E-Commerce

On an e-commerce website optimizing your web controls can make your campaigns more effective
and result in increased sales and ROI.

How to Create an MV Test

To illustrate this on the webshop, we will create two very different marketing slogans to encourage
visitors to buy the products featured in the Monthly Offer campaign.

Use the following slogans or create some of your own:

Slogan 1 Slogan 2

Please buy the products on this page! | Two unique products on special offer this month!!
Get a 30% discount if you buy now!!

Checklist of tasks:
e Create content items containing two different slogans.
o Create a test and some test variables.
e Choose a test strategy.
e Select a rendering.
e Enable the MV test.
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To create an MV Test:

@ sitecore

1. Inthe Content Editor, content tree create two test content items. Name one of these items

Settings.

Presentation  Security  View

Publish Configure

SltEmrE
= & Content
@) Home
= & E-Commerce Examples
= &) Home
@ checkout
i) Landing Pages
o) visitor Personalization
& My Test
i) Banner Test
= ) Monthly Offer Campaign Test
= (3 Layout Section
Settings
Campaign Slogan 2
[ Layout section
My Page
il Digital SLR
Monthly Offer
() Webshop Functions
(53 Webshop Site Settings
B vebshop Business Settings
(9 Product Repositories

J} Settings

Ochk Info

Ttem ID: {41D011FF-5B94-4ACF-A383-7F4D 5738FSBE}
Item Name: Settings
Item Path:  fsitecore/content/E-Commerce Examples/Hom:

Template: /sitzcore/templatesUser Defined

Created From: [urknown]

Ttem Owner:  sitecore\admin

] pata
Title:
Campaign Slogan 1

Show Editor * Suggest Fix + Edit Html
Text:
Please buy the products on this page!

2. Add some text to the Text field for your slogans.
3. Inthe Marketing Center, click Test Lab and create a multivariate test and two test variables.

Home

Rename Sorting ™

MV Test/Monthly Offer Campaign Test/Layout Section/Settings
/Examples /Layout Section/Rich Text - {1B776049-0199-4795-97A4

a J Marketing Center
® [ Goals
[ Campaigns
{3 personalization
&) profiles
= & Testlab
= [ Monthly Offer Campaign Test
@ campaign slogan 1
@ Campaign Slogan 2
T Analytics Filters

@ Multivariate Test Variable (1 o(z;
[0 tnsert from Template 2oy =
Insert &

Qv

]I @ content

4. Inthe Test Strategy field,

@ Monthly Offer Campaign Test

@ quick Info

Item ID:  {230BD3D9-1256-41C2-9ECC-D329C82709A8)
Item Name: Monthly Offer Campaign Test
Item Path: fsitect

Center/Test Lab] y Offer Campaign Test

Template: fsite y

Test - {C67ACS9B-82F5-4874-8452-9 12D IEFC6352}
Created From: [unknown]

Item Owner:  gitecore yadmin
Elpata
Title [shared]:
Monthly Offer Campaign Test
Description [shared]:

Test Strategy [shared):

sticky

select the Sticky test strategy.

-5 1

Sticky means that you keep the same test variable for one session. When you create a new
session you see the second test variable.
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5. Select each test variable and point to a data source.

Configure  Presentation  Seawity  View y Toolbar

= %) Marketing Center

E Campaign Slogan 1

¥ Goals
? Campaigns © Quick Info =
8 personalization
&) profies Item ID: (BEES 7BE4-4F86-403B-8D76-SEBFC5083929)
2 & Testlab Item Name: Campaign Slogan 1

= [ Monthly Offer Campaign Test

Item Path: fsitex g Center Test Lab/ y Offer Campaign Test/Campaign Slogan 1
@ campaign Slogan 1
@ campaign Slogan 2 Template: fsitecc Test Variable - {30DD4EEC-9CFF-4EB5-A5D0-F 2CBDECE43ACH
¥ Analytics Filters Created From: [unknown]

Ttem Owner:  sitecorel\admin

Eloata E
Name [shared]:
Campaign Slogan 1

Data Source [h=r=d):
sitecore/content/E-Commerce Examples/Home/MV Test/Monthly Offer Campaign Test/Layout Section/Settings v

6. In the content tree, select the Monthly Offer item.
7. Click the Presentation tab and in the Layout group, click Details.

8. Inthe Device Editor dialog box, select the Rich Text rendering.

2 Sitecore -- Webpage Dialog

Bl 2 Device Editor
S LA & B
Save || Detsils Reset Set the layouts, controls and placeholders for this device.
e || Layout Preview || URL Feeds

Layout ﬁ ThreeColumnContent Add
|Ssa-:- Controls phcantent m
= [ sitecore Placsholder Settings Dph";:'grt Boxes and Catalog -
) Home ﬁ Shopping Cart Spot
= & E-Commerce Examples -
Ir Rich Text
= Gone = e
@ chedkout
ﬂj Landing Pages
) visitor Personalization
= (I Test

) Banner Test
= ) Monthly Offer Campaign Test
= (& Layout Section
Settings .
Campaign Slogan 2
[2 Layout Section

E
My Page =

@ Digital SLR Ni
Monthly Offer Ni

[ webshop Functions E Cancel Ni

43 Webshop Site Settings
B wiebshop Business Settings 1001 Canon D3 123
1 Product Repositories 5005 hikon P&0 -101 ==

9. Preview the Monthly Offer page in design mode in the Page Editor. Add this control to the
Monthly Offer page and select phcenter as the placeholder.
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10. In the Control Properties dialog box, Data Source field, point to the Settings item.

=] Home  Advanced  Experience  View

™y ] = 1 & My [tems 3
2 H % = @
Edit | Preview ~ Component Insert Lock & Workbox Publish

Mode New Edit Publish

MONTHLY OFFER

[H close
A8 Log OFF

Close

WMyPage You are logg

Campaign Slogan 1

Please buy the products on this page!

Campaign Slogan 2
Two unique products on special offer this month!!
Geta 30% discount if you buy now!!

£ Control Properties -- Webpage Dialog
33 General

Placeholder [shared]:
phcenter

Trsertink - Clear

Data Source [sharec]

/sitecore/content/E-Commerce Examples/Home/MV Test/Monthly Offer Campaign Test/Layout Section/Settings I

% caching
Caching [shred]:
[7] cacheable
Vary by Data

| JIf Price Off|
d we are offering t
Bil price.

11. Scroll down to the Test Lab section and select the Monthly Offer Campaign Test to activate

this MV Test.

a Control Properties -- Webpage Dialog
R, Test Lab
Tests [shared]:
Test Lab
(@ Monthly Offer Campaign Test

) None

12. Test the MV Test and view the MV Tests report in Sitecore Analytics.

MV Test Reports

In a simple test, you could use one slogan for one week, switch to another slogan for the second
week, and then compare results. Sitecore allows you to use a more dynamic approach. Select a sticky
test strategy to display slogan 1 to some visitors and slogan 2 to others. Then compare conversion
rates between the two sets of visitors. When one slogan shows better results, discard the other one.

On an e-commerce website, if you have configured your goals correctly to measure how many
customers are buying your products, then this can be a very effective way of optimizing a campaign.
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The MV Test report in Sitecore Analytics displays:

e The percentage of session visits per test variable.

e The number of session visits per test variable.

e The percentage of session conversions per test variable.

e The number of session conversions per test variable.

This report works out of the box without the need for any additional configuration.

In Sitecore Analytics, open the MV Tests report to see the results of the Monthly Offer Campaign MV

test we created.

FP Sitecore Analytics

= of Reports
= %) Marketing
B Campaigns
B conversion and Profile Tracking
S Downloads
&) Metrics
@ MV Tests
B Site Search
@i Top Exit Pages
S? Top External Search Keywords
b Top Landing Pages
:_" Top Pages
B Top Traffic Sources
& sales
|4 site Health
(&) Recent Activity

MV Test

2010-01-18 to 201

1-25

Monthly Offer Campaign Test
Visits with MV Test exposures: 11

Session Conversions per Test Variable
Campaign Slogan 1(36.4% [ 4)

Campaign Slogan 2 (63.6% / 7)

The report shows that the second slogan generated more responses and was therefore the most
effective at bringing customers to this campaign.

For more detailed instructions on how to create an MV Test, see the Online Marketing Suite

Cookbook.
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3.6 Creating Personalization

Personalization is one of the ultimate aims of any e-commerce website. In Sitecore OMS, you can
create rules to target specific web content at different groups of site visitors.

In the Marketing Centre, you can create personalization rules so that you only display certain content
to particular groups or segments of visitors. For example, you might want to push high-end products
to professional photographers and push a different set of products to beginners.

To do this you could create a rule that only displays content to visitors that achieve a profile score
higher than a specific value. This value can be set in your conditional rendering rules.

If you have a set of profile keys on your site for different skill levels, then you can create
personalization rules based on profile key scores. For example, when a site visitor accumulates a
score that matches the profile of a professional photographer, they see appropriate products.

This is just one example and there are many other, more advanced types of personalization rules that
you can create.

Before you can implement personalization on your site, you need the following pre-requisites:
e A set of profiles and profile keys.
e Content items to use as the data source for the conditional renderings.

e A web control or rendering item.

3.6.1 Personalization and E-Commerce

On an e-commerce website personalization can help to increase conversions, ROI, and also to
ensure that valuable sales opportunities are not lost.

Personalizing Content

The example pages that come with Sitecore E-Commerce Fundamental Edition are too limited to
base a personalization exercise around. The exercise in this section explains how to implement
personalization using another sample website that sells photographic equipment. You are therefore
unable to replicate the steps.

To illustrate how to personalize content in the webshop, we assume that the webshop contains a
books section. We will use the Recommended Books section and in particular the Nature
Photography page.

The object of the exercise is to display ads for different cameras and accessories on the Nature
Photography page to visitors with different levels of photographic skill.

Checklist of tasks:
e Create content items to use as a data source.
e Create personalization rules.
e Choose a content item to personalize.
e Choose a control or rendering.
e Enable your personalization rules.

e Test your personalization rules in a web browser.
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You must create some rules that determine which content the visitor will see. These rules are based
on the profile scores that the visitor achieves when they visit the site. These scores reflect the visitors
level of photographic skill:

Profile Score Skill Level Product Displayed
0-10 Beginner COOLPIX P60
10-20 Amateur COOLPIX S700
20-30 Semi Pro D60

30-40 Professional D300

To implement this personalization example:

1. Inthe Content Editor, create a folder called Visitor Personalization and create four sub-
items; one for each product that you want to display. Use the Two Column Layout template.

2 Sitecare -- Webpage Dialog =]
==| Insert from Template
= Select a template and enter a name for the new item,

& [E] Templates P
‘__-.::, ch R Granches
S ) siecore ) Common
S & Content &l =-Commerce
(& Lavout s @ system
&l Landing P & ) User Defined
& ) Visitor Per: & {J Ecommerce
& Produc = ) Examples .
& Produc () Function Pages
& Produc = ) Layout Section
@roie
v Test B® Three Column
i spots 3 Four Column
(@ Products = Banner
@es [ rich Text
1@ support € Rotating Banner L
@ Articles D Rotator Item
i@ Company D Two Column Rotator
@ My_page EWE Fiash Banner
[ Functions / Rotating Flash Banner
&0 site Settin Layout Section -
W cusiness ¢ |« | m ] »

& RSS Feeds| .
- Template: /User Defined/Ecommerce/Examples/Layout Section/Two Column
) EcommerceBa:

& Globals i S New Two Columi
e

Biores
B8] Media Library

B System
[E] remplates

2. In each Two Column Layout, select appropriate products and accessories for each skill level.
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3. Inthe Marketing Center, select Personalization and create a new conditional rendering rule

for each skill level.

Publish Versions Configure

entation Security View My Toolbar

= 58 Marketing Center
¥ coals
B campaigns
= {5 Personalization
< Predefined Conditions
2 O Rules
Jrersana
= 83 Profiles
O visitor is Beginner
O Visitor is man
£ Profiles
& TestLab
¥ analytics Filters

For each rule, use the Rule Editor dialog box to create some suitable conditions.
For example, the rule for Amateur could consist of the following values:

Conditions — Where the value of specific profile key compares to specific value.

b Q@

Falder Conditional
Rendering
Rule

Ttems in the Folder

itecore -- Webpage Dialog

O visitor is Beginner O Visitor is man

Enter the name of the new item:

http://scem 100112,sktest, sc-demo. dk/sitecor 0 Internet

Actions — Set data source to item.

Rule Description

Value (profile key value)

Amateur

Select Comparison

Is greater than or equal to

Value

40

Set data source to

Product 2
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The Rule Set Editor window:

Analyze Publish Versions Configure Presentation Security View My Toolbar

D Insert from Template . -
Sitecore -- Webpage Dialog

00 t.sc-demo.dk /=it
Rule Set Editor
E Select the conditions and actions first. Then specify the values in the description.
& &) Marketing Center
¥ oz 1, Select the conditions for the rule:
® 5 Campaigns where the page index compares to number -
= 1@ rersonzlzation where the postal code compares to specific value
0 predefined Canditions where the value of specific profile key compares tospedific value
o where the region compares to specific value =]
O Rules I' where the visitor identification compares to spedific value I
i
& (Jersons | Common Ld
=
& profles 2. Select the actions for the rule:
D visitor is Beginner Actions —
O visitor is Amateur ] hide rend =T
ide renderin p
D Visttor is Semi Pro < =
D visitor is Professianal E arocess mtvarate tests =
© Visitor is man set data source to Item
@ Profiles [ set parameters to value "
&. TestLab 3. Rule description (dlick an underlined value to editit):
§
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4. Click OK to save your rule.

5. Select the content item that you want to personalize. Select the Nature Photography page
under the Recommended Books section.

6. Inthe Presentation tab, Layout group, click Details.

Home Navigate Analyze Publish Versions Configure Presentation Seaurity View My Toolbar Developer

Sample Layout

Webpage Dialog

&) hitp: 1017 it se-demo,d <
& [ sitecore Select a rendering
E & Content = Select the rendering you want to use. Click Select to continue,
= ) Ecommerce
() Landing Pages B ol Renderings ~
= ) visitor Personalization & ) Ecommerce
& Product 1 ® ArticeList
& Froduct 2 ® Breadcrumb |
G My Test ® CheckOutProcessLine E
2 Layout Section B ) Layout Sections
(@ Products ® Banner
O spats & Flash Banner e
@e= ® Four Column
@ Support @ Rich Text
= i@ Articles ® Rotating Banner
= @ Books ® Rotating Fiash Banner
£ ClimbingPhatagraphy ® Three Calumn
) bigitalPhotography
) MatureFieldGuide Column Rotator
[ mightPhotography ® NewsCatalog
£ 0 end_a B Newsltem o
@ Ewuipment Two Column
@ Places
W Techniques
i@ company Add to Placeholder: |phcenteﬂ |
& My _page
@ Functions ol COpen Properties after this dislog closes
53 Site Settings
B Business Catslog
o hittpiffscem 100112, sktest, sc-dema.dk/sitecare shel /default. aspx 1 0 Internet
Media Library
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7. Inthe Select arendering dialog box, select the Two Column layout rendering and in the
Add to Placeholder field, add the phcenter placeholder.

Click Select.
Open the Page Editor and navigate to the Nature Photography page.
10. Select the Two Column control and then in the floating toolbar, click Properties.

t Sections

@ hd Mare +

| piroeic

11. Scroll down to Personalization and select appropriate rules. In this example, select all the
rules you created earlier.

& Control Properties -- Webpage Dialog
e sc-demo.dk

{i@ personalization
Personalization [shared]:
Persona
[Cvisitor Is Human
Profiles

4

Visitor is Beginner

Visitor is Semi Pro
Visitor is Professional
[Cvisitar is man

Visitor is Amateur
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12. Click OK to save your changes.
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Testing Personalization

Open a new browser window and visit several pages on your webshop. Depending on your profile
strategy and how you have allocated the profile values, you will accumulate a score when you visit
different pages on your website. For example, if you visit pages that carry high values for a Beginner,
when your score reaches a set value or above, you will see the product and accessory that are
targeted at beginners when you visit the Nature Photography page.

In this example, the P60 camera and lightstrap accessory are displayed when a visitor profile score is
25 or above.

Articles

Home / Articles / Books / Field Guide = G
BOOKS = SHOPPING CART

The shopping cart is

® CLIMBING

S ey JODN Shaw's Nature Photography Field

H empt
® FIELD GUIDE GUIde v

® LOW LIGHT
DE!™
® Q&A GUIDE SEARCH III\ISI

EQUIPMENT

PLACES TO GO

Book Description

An updated hestseller, this book of extraordinarily beautiful photographs of nature contains state-ofthe-art
instruction an haw any photegrapher can aim far equally impressive results every time a camera is focused on the
great outdoors. Even highly skilled photographers are often baffled by the problems facing them when they work
autdoors. But with this exceptional field guide in hand, every phetographer-beginner, serious amateur, semi-pra
and pro-tan conquer the problems encountered in the field. Using his own exceptional work as examples, the
author discusses each type of nature subject and how to approach photographing it Specific advice and
infarmation cover selection of equipment and lenses; how to compose a shot, Now to get close Ups; and othertips
cavering a range of techniques to enrich various types of nature photographs.

About the Author

John Shaw is the author of many enduring bestsellers, including six previous Amphoto books. His photographs are
frequently featured in National Wildlife, Outdoer Photographer, Natural Histery, Sierra, and Auduben magazines, as
well as in calendars, books, and advertisements. He lives in Colorado Springs:

P60 )

The LightStrap

8.1 megapixel camera with traditional | TheLigntstrap

ergenomics for secure arip and reliable, superior
performance. Features a 5x Zoom-NIKKOR lens, ¥

- AN

€189.00,- By €1 999.00,- 3

Personalization is a very powerful e-commerce marketing tool. If used in the correct way, it can be a
very effective way of increasing your website conversion rate and ROI.
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